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. Executive Summary 5=

kS %5F% E-Commerce Accounts

HappyGlobalChoice (X 5): #122M 70,742 &% 71,500 (+758/ +1.07%) ., KSEHN"HKMT2E

+ BEHMEREZTHA., KOZED £%I V1-V14 1545, "35 iR REELLE, REEs

943 &R (V14 "4 things working dads do at 3pm") ,

HappyGlobalSnacks (8I5): #1722 M 10,555 2% 11,500 (+945/+8.95%), iKIEEEREEXS
(BlS 8.95% vs £5 1.07%), "MEEE / TAIMEA" 30-90 #32 ASMR RIIBFKES 1,286 1&

M. 1G/ BEMFINEBRAE.

PulseOn World (BBES): 5 /540/E 5/26 #17 Studio analytics 517,

PR kS %Ef% PR Accounts

PulseOn Energy Drink TikTok / Instagram: 5 /5 2(/% 5/26 1/,
Happy Global Inc TikTok / Instagram: 5 /7 2{/7 5/26 i/,

ERFIERL

B ES HG Choice KA 3% 14 % KOZED %3 (V1-V14, Freddy £5)

8IS HG Snacks 4K TR / TAURE"1E ASMR WE4

5/19 52H) 8 % Glimboo prototype ##& (f& CandyMaster / CrispUp / MunchyBear SL#)55li%
voice + audience)

SEAREPEAREZEZ’: Happy Global BHEEBIFRAFE—HL 6 TEIF L (%M Section 2 EfESE
I 3)



2. Key Activities & Milestones :wizms=izmn

EREEIN 1 — KOZED 5/31 Sunset \&5

o BEJ@%0 Sarah / Vicki / Freddy: KOZED =gk 5/31 IER sunset
« 6/1 &£FTA HG kS 100% t]] KOZED A%, A transition narrative (AP flATLETE)
o HEBEMOIEAX (M / Biarchive / B8) 4% Sarah / Vicki 18R

EEEIN 2 — Glimboo Pre-Launch Ramp Bl

 fhh% DNA v1 8 : 3 &%l (Glim/Art/Chew), 16-35 &M EAREHE, EfI"EIBEFTENIRTZ"

o BFRAE outreach F—EHI (5/17 B — 5/21 %FH)): £ WillowSound HIRASTIEER EIHF
BiE. Soniclogo + 4 BEME KL 6 B SE (Suno hybrid / AAPI {EFHZR W4 / Antfood 181
k)

« Sarah 5/20 {{F3iE 3 BURE

o FEifEPREFR lock
o CES2027/1 prep B0 (Q3 FicHAES)
o BRAEEBWAEZEET: $500/8 work-for-hire baseline (3&FR3E{E— partner)

« 8 % prototype HIEFEH (5/19) : {& CandyMaster / CrispUp / MunchyBear 5%3i% Glimboo voice
+ audience

EEEIN 3 — Happy Global EHEBIFRLAE—Ht 6 T EIF L4 [
ABWEEREATR, Tom & HG EIAET —E" IO EER" WEEHTRS, F—ite PE%E
i, SOBFBRANENAMUSH BRI — —ENEAAE YERE @, HEBTHMA, e
. EBFHFIBERARY 8 — —GREEE—HEEE,

HEEME: 1k HG BIRATREIRA 3-5 1% - /AF) know-how SR AR RS - 6 Ak2H 2 TFHED
A.



BhF Bi& (—ai%) HEER
JoJo - HG & AABIE vibe check / brand = Sarah / Victor /
hEES HEBhIE voice 1B / mkE LI ) E Bella / Vicki / i%
1t / 1R1BHEIA
HG-Monthly SR 25 SEMERABIRE FIEA
BolBIRASE {REEIENMZET)
k=S E3EENF —aiFRIFRE HG TkSTUR Tom / Hank /
+ EW kg3 Vicki
MISICIZRE Sarah FUSEFHIR A L AT #E JoJo WERER,
(%) JoJo ¥&Z& (Sarah iidhy EREA
JoJo #BICTF)
RBRMEIF R PEM — BopFFN5E2  Tom / Freddy
(TikTok #4% — 1EYF caption + hashtag
E) — AR Post (RIGMIZ%)
ERhE— RS caption / Hif4 / REE T Tom / Freddy
& lint, S mIEEYER (FRFEFFHL
41 + /IR Sarah / Vicki)
5 HEXHR:

B4R

PRI EE @Jodo

158 hg-
monthly.catchzvibe.studio

%P @Jodo: "ETFMKSIVIR"

T T IRIE

Tom —EJiE: "/& V13 %l choice"

B5—4a: "I¥F brand voice"

e JoJo: HRGEIEARRI v2 81K, brand voice 1% / BIRER / ABEIE = KFH= IS
« HG-Monthly: Eftii&fE ship, 6 AIREHE Tom BIEIRAM 8 /NEIEE 1 B E#%
o KSEIREBIF: AAMAKSEEYHE—BIE (SXIRE 5/21 #UERE), BRFEIESAE 4 /)

iNEE/EES

o WIFICIZEE: K pipeline E build, #F Tom & & EESEHIEE - Q3 1L
« ABAMBIF: KOZED V1-V14 £FEXMRIEAL, FHEETE S5 0
o REE—FMIEE: KAHBFA caption 100% FE lint, 0 £ brand voice JE#%

A& S5
kS #B  F3
3R

HappyGlobalChoice 14 %

HappyGlobalSnacks

PulseOn / HG Inc 4B
(3

KOZED V1-V14 "35 95t F "5

% monologue

522 "FMEES / TARA" 30-90s %8
ASMR

5 H##E 5/26 #7 Studio /54

R

REEF

it
"

V14 "4 things working dads do at
3pm" — 943 &K

"3:47 pm on a wednesday" — 1,286
B



EEHEM Key Milestones

Ef2M# 1 — KOZED 5/31 sunset A &&i, HG Ek15IR1H 1% lock

B2 2 — Glimboo k% DNA v1 + Z@moOM5E (Amos B3 / Lollipop Star Coachella X1t
fi%)

Ef2f# 3 — HappyGlobalSnacks BlIEi% 8.95% REFS 1.07%, EIEREBEEEHEIRTHREURE

| |

=
B2} 4 — Happy Global EHEEBIFRAE—HL 6 MBIF LA, HG AFHN"Al ARIT TEMER
BiEf 5 — HG-Monthly Bz BIREiZH ship, M 6 BE2EBREIEREL + AFEWH



3. Performance Metrics wzisur=m

EEkS E-Commerce

I. HappyGlobalChoice (£5)

$§#R Metric £iE Data

Net Follower Growth )&%, +758 (70,742 — 71,500, +1.07%)

ABEUA SN New Posts 14 % (V1-V14 KOZED %371)

AEHSEE Top Video V14 "4 things working dads do at 3pm" — 943 %
Total Video Views 7 B 2E 5/26 Studio #iI

Peak Traffic Day 2<l£H 5/26 Studio 7

Total Viewers / Gender / Territory 5/26 Studio i/

> S vs4 B: FILH +758 vs U B +1,112, FEEE 32%., {8 KOZED 5/31 sunset 2% + V &7l
WKER, HREIFCETE., KSHN"FMNIRE + SEH"MERE_1TA,

Il. HappyGlobalSnacks (81S)

f8#R Metric 4E Data

Net Follower Growth J&1Z#, +945 (10,555 — 11,500, +8.95%)
AARSES Top Video "3:47 pm on a wednesday" — 1,286 &%
]l "FRINE / TAIEA" 30-90 #%2 ASMR
Total Video Views 7Zs B SIERL 5/26 Studio fi7

Peak Traffic Day sRIEH 5/26 Studio i/

Total Viewers / Gender / Territory 5/26 Studio #i/

> EIS vs 4 B: B84 +945 vs [UF +1,558, HEIF{EINLE(E 8.95% EKEEEMTES 1.07%. "#
EZR / BERZ"FEELHZEM, actionitem (6 B): account #EEIFIN IG / HIEFMFEE
referral R& — IQIEREITF & 4ME hypothesis,



lll. PulseOn World (E&S)

5 F#4#E 5/26 #ii Studio analytics /ZiENIEE5knZ (/a] April template 8 FEZ) ,

PR kS Public Relations

PR 4 k5 5 H52% Insights #{#E 5/26 #IEX/ZE1:
e PulseOn Energy Drink — TikTok PR (@pulseon.energy.drink)
e PulseOn Energy Drink — Instagram PR (@pulseon_energy_drink)
o Happy Global Inc — TikTok PR (@us_happyglobal)
* Happy Global Inc — Instagram PR (@happyglobal_inc)

— 6 REMKSEIEEIFI0 PR 4 IS B, TRIRELHEFohHh.

VIIl. Z{ithX 578 Territory Overview

S US &tk Hith FEthX
HappyGlobalChoice 5/26 #h 5/26 #+
HappyGlobalSnacks 5/26 #¢ 5/26 #f
HRMKS 5/26 £} 5/26 £k

IX. AP OS5 %X /K% User Sentiment

5 BIFe##E 5/26 #i/ Studio comments export /5840 ([EEEE/ GEKRE) .,



4. Challenges & Recommendations x5y

Challenge 1: EBIS#ki#EREES — channel attribution R[]

PR : HG Snacks 5 B ® 8.95% E£ZESTF HG Choice 1.07%, {BYBIMkSXIEBIF (LB TikTok 2
FFE#E + Studio analytics, 1G/ BEMFEIMNRES 0 attribution,

R
* 6/15 ZHIAMKSEIREIFIN 1G / $15 referral F5RE
- 6 B3"FRME / TAOEE" RIRER attribution 4
o WESERIFEEIMNE, 6 AERISERMER (E2F KOZED sunset [ @snacks 7/15 role lock %)

Challenge 2: KOZED 5/31 sunset INE#1T

IR: 5 HBE.A V1-V14 288 KOZED &%, 6/1 #2 100% 1), H%BEM /i EiCHE / EAMSIALES R,
(M / 55 archive / B8) [&R3AR.

IR

« 5/26 ZHIiE Sarah / Vicki A H B R AIES =
« 6/1 WABH lock: HG Choice + HG Snacks 100% tJ] Glimboo Fii# / CandyMaster / CrispUp A

=g

o
¢ transition narrative — — AP B THETE

Challenge 3: Glimboo prototype 8 55 — DNA fl/&R%&FH

IR : 5/19 $AIRAY 8 £ Glimboo prototype & KOZED "35 8t " & S22, ASMR T&ET{B
Glimboo "IFEFERAIZ" DNA KEZ ., AEEFTH KOZED # Glimboo,

IR

« 6/15 Glimboo IER i FIFE#E 30 ZAT I DNA-first BilA&, ~EH KOZED &%
o 6 B#J#A 3 %48 Glimboo concept i #R57M, confirm DNA RS I[5Hitt=

Challenge 4: Sonic logo + RS 1E partner EFfiik AT

IR Willow Sound E5—3233#% 5/21 XxF] (BRI AEE) . Glimboo 6/15 53 sonic logo &H O X% 3
ISR

IR

« 6/10 ZA11E Sarah #A1R75[@: Suno hybrid 4%4E (Al —6l + ATJRE / mastering, & 7 B Sony
UFiEF reassess) vs FTAEIES (AAPI {EREZ W&t : Nathan Wang / Nick Lee / Yang Zhang /
Low Leaf - 8 Antfood 2§ boutique sonic branding)



« Outreach BR1Z/INEIRE (Headspace x Scott Sorenson t&=: /\BE hire — SIfEEH — *Z&K
K, A lock-in)
o 6/15 HERIMIN lock 27> 1 > candidate # A\ trial track HlfE

Challenge 5: YFCon Z#19 &if#EIR

IR : YFCon IiZZEHME (4/14-15 LA Convention Center) ZitXINTE 5 BOEZE 7 S5, FHIA
IR HE .

I 5/26 ZHIE R YFCon EMHDENEHE + 5 AZIRIRMEE, 6 ATIERREMND RTR
=

Challenge 6: £HEEBIF RAHRNET + 15l

HR: 6 TEIFE—HEEM, BEEIER Tom —ATEM. Sarah/ Victor / Bella / Vicki / 1RZHEIAE R

HIER#R.

SR

« 5 AIRRIRH 5 DHMRIEREMIN x 3 (Jodo kP @/ RE=3EBIR/ —RE& TikTok) KRE HG AF]
it

« 6 AYAHER 1R 30 pHARMERR (1Zi2), DUHETRS TEFELH + E5

- 6 ANBAKERMNRE, EAER



5. June 2026 Plan sgit

6 A%

F4 1: KOZED 100% % + Glimboo i (6/1 #2)

e 6/1 #2 HG Choice + HG Snacks AZ 100% tJ] KOZED, A transition narrative
s 6/1-6/14 ITEAZ: CandyMaster / CrispUp / MunchyBear TiZ=4#%, # Glimboo 6/15 H 577
o KOZED 5% B & #11#% Sarah / Vicki JRELLIE

F4 2: Glimboo 6/15 IEX 1S + Bt 30 5ZAZ ship

« 6/15 Glimboo IEX 1R, EESEHEID RN
o Bt 30 WA 6/30 Z A1 ship 58, 258 DNA-first Bl (&M KOZED &2R)

 Sonic logo + EHRE1E partner: Willow 5/21 Xk [f]f5 6/10 Z & Sarah H1RFA [ (Suno hybrid /
AAPI 4 / Antfood), 6/15 Z & lock Z/ 1 candidate # trial track

F4& 3: @snacks &S role lock & (7/15 Yik)
« 6 AENEEIS ASMR AEL + IG / BIEMIFE attribution
* 6/30 ZHIAZEL @snacks 7/15 1] HG BfEmEESINB TR AR
+ @choice S [E®HHER 7/15 1) Glimboo &[]

X% 4 BEENFRAFNE M

« 5 AJKAT ship 3 FRIEBMNHZE (TcHEK)

« 6 AMAR 1 XaETR + BE

« 6 BIKAT KPI: Sarah / Vicki / Bella 20 & 1T JoJo —& - HG-Monthly i45 B Z/MEFTF 3 )%
- WMEICICE (Big%) 6 BHEBHRK

F4 5: PulseOn SE_FEx + PR (EPEEUIEE L 5

 PulseOn World 5 B 85351 BITIL ("amazing energy drink") 85155, 6 B1F Bella 43/ \FiE 448
IeIE
o KSHIEEIFI PR 4 KS + I1G/ BEMTFEBshhiE, 6 BIREER"1F4M

F4 6: YFCon FIREM 5-6 Ao RINE

o 5 BARIZMEEH YFCon /1 6 A K TEZR lock
o Effi: Booth B-12 175 El / Creator i1z review / = REIER T

— End of Report —
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